laboratories. The same holds true in all areas of technology, as is detailed in a report of the Center for Strategic and International Studies (CSIS, 1991). Reducing acquisition costs and ensuring the availability of desirable new materials requires developing a commercial market for the material and then meeting that demand with domestic production.
The increasing concern with U.S. competitiveness in the past few years, together with the recent cessation of the Cold War, has led to a different view of the government's role in materials development and commercialization. This view is formally expressed in Advanced Materials and Processing: The Fiscal Year 1993 Program, a document that supplemented the President's budget submission for fiscal year 1993 (FCCSET, 1992). The goal of the program is to ". . . improve the manufacture and performance of materials to enhance the U.S. quality of life, national security, and industrial productivity and economic growth." Four strategic objectives are defined as follows:
1.     Establish    and    maintain    the    U.S.    scientific    and technological leadership position in advanced materials and processing.
2.     Bridge the gap between innovation and application of advanced materials technologies.
3.     Support agencies' mission objectives to meet national needs with improvements in advanced materials and processing.
4.     Encourage university and private sector R&D activities in materials technologies, their applications, and their implementation.
These objectives and the accompanying program were one of several presidential initiatives for the fiscal year 1993 federal budget.
For the first time, the government's materials program, funded at $1.658 billion in fiscal year 1992, has, in part, been defined as supporting productivity and economic growth. While the mechanisms for implementation are not well explored as yet, this initiative represents a profound change from previous justifications for the materials program.n technology developed in governmentof severalof commercial success.cause commercialization of thediation, and waste		
